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Overview  
Organised by The Reading Agency and the UK public library network since 1999, the Summer Reading 

Challenge is the UK’s biggest annual reading promotion for children aged four to 11. Since 2011 

Tesco Bank has sponsored the Challenge in Scotland, where it runs as the Tesco Bank Summer 

Reading Challenge Scotland.  

The Challenge injects creativity, drawing children into their local libraries and inspiring them to read 

for pleasure. It combines free access to books with fun social activities and a creative online element. 

Throughout the Challenge, library staff and teenage volunteers support the children, helping them to 

discover new authors and explore a wide range of different types of books. 

The theme for 2014 was Mythical Maze, illustrated by Sarah McIntyre. 

2014 Results 

Total Participation  

In total 839,622 children participated in the Summer Reading Challenge: 

 794,801 children across  the UK participated at their local library (44% were boys) 

 14,621 under 4’s in the UK took part in the Challenge, using the specially produced Summer 

Reading Challenge Early Years material (6,711 in 2013) 

 Internationally, the Summer Reading Challenge  reached  30,200 children who participated 

though the British Council (12,200)  and in Eire/ Republic of Ireland (18,000) 

UK Local Library Participation   

Overall UK participation in the Summer Reading Challenge was up 2.2 %.  Of the 794,801 children 

who participated at their local library: 

 463,601 children (58%) completed the Challenge by reading six books (43% were boys) 

 81,908 children joined the library as new members during the Challenge this summer 

“This challenge has definitely made a difference to my girls’ reading. They can’t wait to get to the 
library every few days. They wouldn’t have picked up a book this holiday if it wasn’t for the 

challenge! Now I think they will carry on even after it’s ended. So thank you very much. At last my 
children are enjoying books!” Parent  
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 801 children used the Summer Reading Challenge to achieve  Arts Award Discover1 across  

37 authorities in England (this figure will increase as children finish their Arts Award in the 
autumn term) 

 Based on the data supplied by 84% of participating authorities, we estimate that there 

were more than 18,000,000 children’s library issues in UK libraries over the summer. 

 8,126 volunteers aged 12 to 24 supported the Challenge.  

 Participation in Scotland 

 Overall participation in the Tesco Bank Summer Reading Challenge Scotland was up 1.6% 

(national average up 2.2%). 

 41,201 children in Scotland registered to take part at their local library (8.3% of the 4 to 12 year 

old child population in Scotland).   Of these children 44% were boys. 

 23194 children (56%) completed the Challenge by reading six books (national average 58%). 

 A further 1,478 under 4-year-olds took part in the Challenge, using the specially produced Early 

Years material. 

 At least 2,565  children joined the library as new members during the Challenge this 

summer 

 Based on the data supplied by 23 out of the 29 participating authorities, we estimate that 

there were 976,942 library issues in Scotland over the summer. 

 2 visually impaired children took part using VI resources supplied by RNIB. 

 Over 136 young people aged 12 to 24 supported the Challenge through volunteering. 

Value for money and sustainability  
By buying into the scheme public libraries benefit hugely from economies of scale. It costs less than 

£1 per child to take part in the challenge and its effectiveness and demonstrable value for money 

means that, despite tough times, the Challenge will continue in 2015. In 2014, Tesco Bank's 

sponsorship gave each participating Scottish authority access to free Mythical Maze material for up 

to 300 children, along with funding for a promotional event. 

  

                                                           

1
 www.artsaward.org.uk/srcdiscover  

http://www.artsaward.org.uk/srcdiscover
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How the Tesco Bank Summer Reading Challenge Scotland works  

 

For more information, please visit our website: www.readingagency.org.uk/children 

alternatively, you can visit our year-round children’s website by going to 

www.summerreadingchallenge.org.uk   

Reading for pleasure 
The Tesco Bank Summer Reading Challenge Scotland, delivered by libraries, is the UK’s leading 

reading for pleasure programme for primary aged children. The Challenge harnesses the power of 

reading for pleasure to improve children’s life chances.  Reading for pleasure is a more important 

determinant of children’s educational success than their family’s socio-economic status2. Reading for 

pleasure is the only out-of-school activity demonstrably linked to securing managerial or professional 

jobs3 . The Challenge also motivates children to read more independently and often, and inspires 

boys to read outside the classroom (only 1 in 4 boys read outside class every day).   

“It’s amazing, and lots of fun to read books, and you can get lots of knowledge.” Child aged 8, 
Mitchell Library 
 

 “This year’s Mythical maze has really been enjoyed by both my children, in particular my younger 

son. Last year he would not read one book, this year he has completed 10 and has been delighted to 

receive his stickers, bookmark etc.” Parent  

                                                           

2
 OECD 2002; Oxford University 2011 

3  
University of Oxford, 2011  

http://www.readingagency.org.uk/children
http://www.summerreadingchallenge.org.uk/
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“Reading for pleasure is more important for children’s cognitive development than their parents’ level 
of education.” Institute of Education Research 2013  

School readiness and successful learners   
1,478 under 4-year-olds took part in the Challenge, using the specially produced Early Years material.  

Parents and carers who regularly share books with their young children are helping their child’s 

speech and language development, which in turn sets their children up for the best start in their 

school lives.  As well as ensuring school readiness, the Challenge is also encouraging children who are 

already in school to continue reading over the long summer beak.  UKLA research4 showed that 

taking part in the Challenge helps prevent the summer dip in literacy skills, which is particularly 

damaging for disadvantaged children.  

The challenge also supports all four capacities within Curriculum for Excellence:  
 
Successful learners - Libraries inspire children to read for pleasure and give them the tools for 
independent learning and creative thinking. 
 
Confident individuals - Reading inspires children’s own ambitions and helps build their emotional 
intelligence and communication skills. 
 
Effective contributors - Taking part in reading and library activities encourages children to interact 
and contribute positively and creatively. 
 
Responsible citizens - Using libraries are great ways for children to participate in community and 
cultural life. 

 “Children who take part in the Summer Reading Challenge return to school enthused about 
reading, motivated and ready to learn ” Teacher 

“Children and young people need to spend time with stories, literature and other texts which 

will enrich their learning, develop their language skills and enable them to find enjoyment.” 

Curriculum for Excellence, Literacy and English: Principles and practice 

Health, well-being and confidence  
The Challenge brings families together through reading, as well as offering a rich variety of free 

creative events. These free events offer children, together with their families, the opportunity to 

build their social and interactive skills as well as their confidence levels.  The Challenge’s combination 

of fun, freedom, and creativity impacts significantly on children’s reading levels, range, motivation 

and confidence.  Increasingly, the Challenge is being used by libraries and schools to target children 

most in need of support with reading.  

 “The Mythical Maze meant that trips to the library became part of our planned summer 

holiday together as a family. We all enjoyed choosing and reading over 30 books!!!” Parent 

from Oban 

                                                           

4
 Summer Reading Challenge Impact Research Report, UKLA, 2009 
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Community Engagement through Volunteers  

In 2014 over 136 volunteers aged 12 to 24 supported the Challenge; with the double benefits of 

acting as positive role models for children and building their own confidence, love of reading, well-

being and pre-employment skills. Of the young volunteers that completed a post volunteering 

survey, 82% said that they felt confident speaking to adults and 77% said they felt confident speaking 

to children since they have volunteered. 73% said they had gained new skills and experience, with 

64% stating they have gained new skills in communication and 68% stating they have gained new 

skills in working with children.   

Community Engagement through Partnership Working  

The Tesco Bank Summer Reading Challenge Scotland gives libraries the opportunity to work and 

partner up with other organisations within their local area. Many of the collaborations we hear about 

involve libraries working with groups who target some of the most vulnerable children and families, 

and this is where the Challenge and libraries have the potential to make the biggest difference.  

Plans for 2015 
We are delighted to be working with Guinness World Records™ (GWR) in 2015.  GWR’s mission is 

around inspiring, celebrating achievement and personal best, which reflects the ethos of The Reading 

Agency and of the Summer Reading Challenge. GWR has a wealth of material and content, which will 

translate perfectly for the core Challenge and display materials. With a strong appeal to boys, the 

theme will also help encourage information skills, engage reluctant readers, inspire wider reading 

and provide a platform for community engagement with both local and national PR opportunities. 

 


