
 

Summer Reading Challenge 2021  
Using the Wild World Heroes artwork and resources 

Background 
This document sets out the guidelines for libraries when using the Wild World Heroes, Summer 
Reading Challenge 2021 artwork and resources. 

We all know that copyright and intellectual property rights are important in the world of literature 
and libraries. It is the responsibility of local authorities when signing up to the Memorandum of 
Understanding to protect the intellectual property rights of The Reading Agency and its Summer 
Reading Challenge partners. 

These branding guidelines help you to do that. We are not intending to restrict use of images or logos 
provided as part of the Summer Reading Challenge, but want to protect the association between The 
Reading Agency, WWF UK, Heath McKenzie, libraries and the Summer Reading Challenge branding so 
we can all maintain the quality of the programme and meet our obligations to protect intellectual 
property rights. 

Programme name 
If you are writing about the programme, it should always be referred to as the ‘Summer Reading 
Challenge’ and mention should be made that it is produced by The Reading Agency and delivered in 
partnership with libraries. 

For 2021 the programme should be referred to as ‘Wild World Heroes, Summer Reading Challenge 
2021’. 

The Reading Agency and the Summer Reading Challenge should never be abbreviated to TRA or SRC. 

Key messages 
Advocacy:  Children's reading can 'dip' during the long summer holidays if they do not have regular 
access to books and encouragement to read for pleasure and this can be a problem for schools to put 
right in the new term. The disruption of education for pupils caused by Covid-19, will make this 
challenge even greater. The Reading Agency’s annual Summer Reading Challenge really helps by 
getting over 700,000 children regularly into libraries over the summer, with thousands more taking 
part online. There is no other free reading activity that involves so many children, introduces families 
to their library, encourages children to choose books freely and independently and is endorsed by 
parents, teachers and the Department for Education. 

Children:  The Summer Reading Challenge takes place every year during the summer holidays. You 
can sign up at your local library, choose your reading goal (we recommend six books), then read any 
books of your choice to collect special stickers and other rewards along the way – all for FREE. There 
is a digital platform too, so the fun can carry on at home! Children can take part in the Challenge at 
wildworldheroes.org.uk 

Theme:  The Reading Agency and libraries are excited to introduce Wild World Heroes, Summer 
Reading Challenge 2021; a celebration of nature and action for the environment, in partnership with 
WWF UK. 
 
 

  



   
 

Access to online resources 
1. Only libraries taking part in the Summer Reading Challenge and agreeing to the Memorandum of 

Understanding will be able to access Wild World Heroes artwork and other password protected 
online resources. 

2. All online resources will be available at www.readingagency.org.uk by selecting the resources tab 
on the menu bar. You can also use the quick link www.readingagency.org.uk/srcresources – we 
recommend bookmarking this page. 

3. We will issue log in details to your main Summer Reading Challenge coordinator. If you have any 
queries about your log in details or how to log in, then please contact 
rose.attu@readingagency.org.uk    

4. The logos and artwork provided as part of the Wild World Heroes resources may be used until 31 
October 2021.  

5. Library services will be responsible for making sure that library staff and other local authority 
departments (e.g., early years, children’s centres, youth services, marketing) it shares the 
Summer Reading Challenge logos and images with also comply with the MOU and branding 
guidelines. This extends to working with: 

• Museums 

• Arts Council Bridge Organisations 

• Schools who are working with your library service. 

6. If you are working with external partners (organisations and individuals) they will need to sign 
our partnership agreement before using any Wild World Heroes or Summer Reading Challenge 
branded assets (see page 4)  

Using the Wild World Heroes logo and the WWF/Reading Agency ‘lock 
up’ logo 
1. The Wild World Heroes logo and WWF/Reading Agency ‘lock up’ logo can only be used to 

promote and support the Summer Reading Challenge 2021. The logos cannot be used to support 
or promote other library promotions. 

2. The primary Wild World Heroes logo should be used. This is the logo that includes the phrase 
“Presented by The Reading Agency. Delivered in partnership with libraries”. Wherever possible, 
the colour versions of logos should be used.   

3. Only use logos that you have downloaded from the ‘Wild World Heroes Logos’ resource on The 
Reading Agency Resources page. Do not drag and drop images from our website or online 
documents. This distorts the images and means that you will not be complying with the MOU or 
these branding guidelines.   

4. Logos and images should only be reproduced from official artwork. Never alter, distort or adjust 
the letter forms, type style, colours and visual relationships, or enclose the logos in a box. 

5. Please ensure logos are of an equal size with any other logos (e.g., local authority logo or Bridge 
Organisation) and can be read properly. 

6. On materials for children, the Wild World Heroes logo should be placed at the top of the page 
and centred.   

7. For logos featuring Wild World Heroes character artwork, you must include a copyright line 
which reads: Illustrations © Heath McKenzie 2021 [see further guidance on Wild World Heroes 
artwork below]. 

http://www.readingagency.org.uk/
http://www.readingagency.org.uk/srcresources
mailto:rose.attu@readingagency.org.uk


   
 

8. Where possible the Summer Reading Challenge logo and WWF/Reading Agency ‘lock up’ logo 
should be used. These should appear side by side in the bottom right-hand corner and should be 
of an equal size to any local authority logos.   

  



   
 

Using the Wild World Heroes Artwork 
1. You have full permission to use the character illustrations, clip art and borders provided as part 

of the Wild World Heroes online resources. These assets can only be used to promote and 
support the Summer Reading Challenge 2021. They cannot be used to support and promote 
other library promotions. 

2. All character illustrations and clip art are the copyright of Heath McKenzie, so if you use these to 
create a poster, banner, flyer, notice, letter, advert, press release, video etc. you must include a 
copyright line which reads:  Illustrations © Heath McKenzie 2021  

3. Please do not use another illustrator’s artwork alongside the Wild World Heroes illustrations. 

4. Please do not use other Heath McKenzie illustrations and imagery beyond those in the Summer 
Reading Challenge resources.  

5. Do not drag and drop images from our website or online documents. This distorts the images and 
means that you will not be complying with the MOU or these branding guidelines. 

6. Do not change the colours, make alterations to or distort any of the Wild World Heroes artwork. 
Any alternations means that you will not be complying with the MOU or these branding 
guidelines. 

Photography 
If you use any photos provided by The Reading Agency, please credit the photography appropriately. 
The correct credit will be provided with the photographs as part of the online resources. This does 
not need to be by every photo, just once on the page/document to cover the photos used.   

Press releases 
When preparing press releases, you must use the programme name ‘Wild World Heroes, Summer 
Reading Challenge 2021’ and key messages. 

Online 
Online copy about the Summer Reading Challenge must use the name and key messages. 

Website links 
Please include a link from your library website to the children’s website using the link below:  
wildworldheroes.org.uk (NB this link will redirect to the Summer Reading Challenge website). 

For more general information about The Summer Reading Challenge the following link is also useful 
to share: www.readingagency.org.uk/summerreadingchallenge  

Social media 
Assets sized for social media will be made available as part of the online resources. 

• On Twitter, use the hashtags #SummerReadingChallenge and #WildWorldHeroes  

• The Reading Agency’s Twitter handle is @readingagency Please always tag The Reading 
Agency in your Twitter posts. 

• The Summer Reading Challenge Facebook page is 
www.facebook.com/SummerReadingChallengeUK  

• The Reading Agency’s Instagram page is @readingagency 

• You may also wish to tag WWF UK in your social media posts. Their Twitter handle is 
@WWF_UK. Their Instagram page is @WWF_UK. Their Facebook page is 
@WWFUnitedKingdom 

• We always want to ensure we recognise our amazing illustrator - please tag them where 
possible. Heath McKenzie’s Instagram page is @heath.mckenzie    

http://www.readingagency.org.uk/summerreadingchallenge
https://twitter.com/readingagency
http://www.facebook.com/SummerReadingChallengeUK
https://www.instagram.com/readingagency/


   
 

Events and activities 

Library and volunteer run events 
• Any Wild World Heroes themed event should support and promote the Summer Reading 

Challenge 2021.  

• You may charge for Summer Reading Challenge workshops and events by asking attendees to 
make a voluntary contribution or by selling tickets. 

Working with external partners 

• Any external partner wishing to promote their activity as a Summer Reading Challenge event 
and/or use the Wild World Heroes artwork must sign our partnership agreement (see 
below). 

• If you are working with external partners (organisations and individuals) you may cover their 
costs by asking attendees to make a voluntary contribution or by selling tickets.  

 

Summer Reading Challenge Partnership Agreement 
We are aware that many authorities work with external partners such as storytellers; visual artists; 
local arts organisations; Theatre in Education groups; Arts Council Bridge Organisations; Local 
Cultural Education Partnerships; publishers; national organisations with regional franchises like Splats 
and Zoo Lab; and other national organisations like the National Trust and local sponsors. 
 
External organisations and individuals must not present the Summer Reading Challenge as their own 
initiative or use it to unfairly promote initiatives unconnected to official Summer Reading Challenge 
activities. Libraries should not share Wild World Heroes logos or artwork with any external 
individuals or organisations without permission from The Reading Agency.  

 

• If you are working with an external partner, please email rose.attu@readingagency.org.uk 
with their contact details confirming you are working with them and are requesting 
permission for them to associate their activity with the Summer Reading Challenge. 

• We will contact the individual or organisation and ask them to sign our Partnership 
Agreement. Once this has been signed, they will be able to promote their activity in 
connection with the Summer Reading Challenge and we will give you permission to provide 
them with the Wild World Heroes assets.   

• You must not pass your online resources log in details to the individual/organisation.  

• You must approve any promotional material produced using the Summer Reading Challenge 
assets. 

 

If we are approached directly by an external organisation/individual, we will ask them to sign the 
Partnership Agreement and provide references. If they can provide references from three schools 
and/or libraries and we are satisfied they are supporting the Summer Reading Challenge in a tangible 
way, we will give them permission to associate their activity with the Challenge and use Wild World 
Heroes artwork. 

 

Queries 
If you have any queries about this agreement, please contact Rose Attu: 
rose.attu@readingagency.org.uk    

mailto:rose.attu@readingagency.org.uk
mailto:rose.attu@readingagency.org.uk
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