
Research and Evaluation Manager 

 

Base:    Free Word, 60 Farringdon Road, London  
Responsible to:   Creative Director  
Hours:    Full time – 37 hours per week  
Salary    £38,000-£40,000 per annum, depending on skills and experience  

Purpose of the post  
To develop and manage the delivery of a programme monitoring and evaluation framework across the 
organisation that: 

 Ensures accurate and robust data collection 

 Tracks delivery against business plan outputs, outcomes and impact 

 Informs future strategy and resilience planning   

The evaluation framework will take into account work already invested in the development of the Reading 
Outcomes Framework and Toolkit 

To oversee any research work undertaken by The Reading Agency and to set up, lead and manage external 
research and evaluation contracts 

Context of the job  
 Work creatively and collaboratively with colleagues across The Reading Agency to deliver the 

Reading Journey.  

 Contribute to the overall leadership of The Reading Agency through participating in programme 
development and all-staff meetings.  

 Work with others to ensure that The Reading Agency’s work remains cutting edge  

Responsibilities  
 To lead the development of a robust, organisational approach to evaluation within The Reading 

Agency, advising and supporting programme managers on research, data collection approaches, 
evaluation strategies and appropriate reporting  

 To lead the adoption of the Reading Outcomes Framework in the evaluation of The Reading 
Agency’s programmes and  manage the development plan for The Reading Outcomes 
Framework should further funding become available  

 To manage the process of effective data collection to support organisational and planning 
processes and inform target setting. This will include managing the process of collecting reach 
data and preparing reports to the board on a twice yearly basis  

 To lead, manage and support research and external evaluation projects and to provide support 
and guidance to colleagues  

 To build partnerships with academics and research experts to inform and guide the work of The 
Reading Agency and raise our profile amongst research experts in this field 

 To manage the research and impact sections of The Reading Agency’s website, and work with 
the Communications, Marketing and Brand Manager to embed up to date, reliable research into 
the external communications strategy.  

 To deliver other tasks as required including Reading Agency generic responsibilities* 
 

 

 

https://readingagency.org.uk/news/blog/reading-outcomes-framework-toolkit.html


 

* Generic responsibilities are:  

 To represent The Reading Agency at external meetings, events and conferences as required  

 To manage the relevant project budgets within the financial framework agreed with your line 
manager and the Finance, Business & Commercial Director  

 To contribute to internal planning and business planning  

 To contribute to planning and delivering an effective fundraising strategy and/or business model 
for this area of work as agreed with your line manager  

 To contribute to developing and delivering a communications plan for this area of work as 
agreed with your line manager and the Communications, Marketing and Brand Manager  

 To create, develop and maintain content for the websites and other digital platforms  

 To carry out other projects or duties as may be requested by The Reading Agency management 
where capacity allows  

Person Specification  
 Relevant qualifications and considerable relevant working experience in the areas of evaluation 

and research  

 Experience of commissioning and conducting independent research, using a variety of sources 
and tools  

 Understanding of systems and process for analysing data plus awareness of effective research 
tools  

 Outstanding statistical and data analysis skills (e.g. significance testing, regression modelling, 
factor analysis, etc.)  

 Track record of inspiring action based on data-driven insights  

 Knowledge and experience of database environments  

 Track record of working independently  

 Able to deliver results in a highly organized manner  

 Excellent written communication skills  

 Able to work effectively in a team environment within a matrix organisation  

 Excellent writing, reporting and analytical skills with attention to detail  

 Excellent interpersonal skills  

 Ability to adapt to change within a constantly evolving organization.  

 Understanding and knowledge of new and emerging digital formats for reading  

 Passionate about reading  

 High sense of personal responsibility for The Reading Agency’s work  
 

Background  
The Reading Agency is committed to openness and equality of opportunity in every activity, from the way 
we employ staff to the way we deliver services. It is a central responsibility of board members, managers, 
employees and contractors of The Reading Agency to ensure that every individual with whom we come into 
contact is treated with dignity and respect.  
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