
Senior Programme Manager Reading Friends  

 

 
Base:   Free Word, 60 Farringdon Road, London EC1R 3GA 
Responsible to:  Creative Director  
Hours:   Full time (37 hours per week) 
Contract duration: 2 years (with potential to renew subject to funding) 
Salary:   Up to £45,000 depending on experience 

About Reading Friends  
Reading Friends is an innovative reading befriending scheme delivered by The Reading Agency and 
funded by The Big Lottery. The programme is about to start the third year of a four year funded 
programme.  

Reading Friends builds social connections using reading to start  conversations that combat 
loneliness and isolation for some of the most vulnerable members of our society; older people, 
people with dementia and carers. It is powered by volunteers of all ages and delivered by public 
libraries, community and voluntary organisations.   

Reading Friends is entering an exciting new phase, which includes piloting the national programme 
across the UK, introducing new settings and communities of Reading Friends, including in prisons 
and LGBTQ focussed organisations and building intergenerational relationships. 

Purpose of the post 
To lead and strategically manage the Reading Friends programme in the pilot and rollout phase, 
ensuring the support of key stakeholders and establishing a solid business model for the programme 
so that it is sustainable beyond 2020.  

Context of the job 
 Work creatively and collaboratively with colleagues across The Reading Agency to deliver 

the Reading Journey. 

 Contribute to the overall leadership of The Reading Agency through participating in 
programme development and all-staff meetings. 

 Work with others to ensure that The Reading Agency’s work remains cutting edge 

Responsibilities 
 To manage the relationship with key funders including the Big Lottery Accelerating Ideas 

programme providing regular reports including activity updates and budget information 
as required. 

 To manage and develop the Reading Friends team and line manage the Programme 
Manager  

 To ensure that Reading Friends actively supports and promotes the Reading Agency’s new 
brand messaging and that it further develops the reputation of the Reading Agency and 
its brand profile through the programme’s success.  

 To lead and manage the advisory structure for the programme including the advisory 
group and to have strategic oversight of co-production work in the programme 

 To maintain and develop the formal partnership framework and agreements for the 
programme including the devolved management and governance structures in Scotland, 
Northern Ireland and Wales  

 To manage key consultancy contracts supporting the programme including contracts 
delivering evaluation and design services, and appoint new contracts as necessary 

 To devise and manage the migration of the Reading Friends business model from fully 
grant funded programme to a self-sustaining national reading programme 

 To oversee the development and delivery process for the research, design and creation of 
Reading Friends resources, training and support services so that the programme offer 



remains fresh, relevant, appealing and of significant value to Reading Friends 
organisations 

 To explore new areas for development for Reading Friends, including lonely young 
people, adults with mental health issues and international franchising opportunities 

 To work with the Creative Director to deliver high level advocacy for the programme and 
develop strong stakeholder relationships that promote and support Reading Friends and 
The Reading Agency, particularly in the health and social care, local authority and national 
charity sectors 

 To ensure the full integration of existing Reading Agency tools and programmes into the 
Reading Friend’s framework 

 To deliver other tasks as required including Reading Agency generic responsibilities  

Generic responsibilities are:  

 To represent The Reading Agency at external meetings, events and conferences as 
required 

 To manage the relevant project budgets within the financial framework agreed with your 
line manager and the Finance, Business and Commercial Director  

 To manage the delivery of the programmes’ evaluation strategies and reporting within 
the framework agreed with your line manager and the evaluation manager  

 To contribute to internal planning and business planning 

 To contribute to planning and delivering an effective fundraising strategy and/or business 
model  for this area of work as agreed with your line manager  

 To contribute to developing and delivering a communications strategy for this area of 
work as agreed with your line manager and the Communications Manager  

 To create, develop and maintain content for the websites and other digital platforms 

 To carry out other projects or duties as may be requested by The Reading Agency 
management where capacity allows 

Person Specification 
 A confident and experienced programme manager able to lead co-produced/participatory 

arts/social action projects 

 Experience of working in the health, wellbeing or reading/cultural sectors 

 Successful track record of developing sustainable programmes with strong business models 

 Successful track record of engaging stakeholders and influencers to support your 
programmes/projects 

 Able to work across organisations, build relationships with other teams and programmes and 
develop ways of cross-organisational working  

 A track record of working sensitively with diversity and accessibility issues in relation to 
programmes and the work environment and able to work without discrimination to colleagues 
and participants in our programmes 

 Excellent people-skills and sensitivity to the needs of different communities and projects working 
within Reading Friends 

 Excellent financial understanding and budget management skills 

 Ability to spot new opportunities and develop them collaboratively with Senior Management 

 A passion for the difference reading can make to life’s big challenges  
 
The Reading Agency is committed to openness and equality of opportunity in every activity, from the 
way we employ staff to the way we deliver services.  It is a central responsibility of board members, 
managers, employees and contractors of The Reading Agency to ensure that every individual with 
whom we come into contact is treated with dignity and respect. 
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