
Job description  

 

Job title:  Evaluation and impact research manager 
Base:   Home or office (to be agreed) 
Responsible to:  Director of research 
Hours:   Full time – 37 hours per week for one year with the possibility of extension  

subject to grant 
Salary:   £35,000 to £40,000 per annum, depending on skills and experience 
 

Purpose of the post 
To lead the development of an innovative evaluation framework which The Reading Agency can use to 
assess the impact of its work around reading for pleasure and reading for information.  This will be a key 
tool to drive improvement , extend reach and celebrate the difference our work makes to people’s lives  

Responsibilities 
 Commission and oversee the delivery of a literature review to bring together all the impact work 

that The Reading Agency and others have commissioned/collected  around reading for pleasure 
and information,  with a particular focus on public  libraries’  work in this area ( budget 8-10K) 

 Ensure that this is properly captured and catalogued so that it is available on the charity’s 
website for everyone to use and to support national advocacy.  

 Create a steering group to oversee the development of the new evaluation and impact 
assessment framework 

 Hold stakeholder workshops to help shape the thinking around impact assessment (budget 2-4 K 
depending on what we spend on the literature review) 

 Review the data The Reading Agency holds about reading habits and practice to identify how we 
might use this to support best practice. 

 Assess the commercial benefits of this data to see whether the charity can make better use of it  
in the future 

 Develop an interim evaluation framework to support colleagues within The Reading Agency in 
developing approaches to assess  the impact of their programmes, standardise data collection 
and build organisational data sets in key areas 

 Begin to identify how we will commission a university partner to develop an impact framework 
for The Reading Agency’s work 

 To carry out other projects or duties as may be requested by The Reading Agency management 
where capacity allows 

Context of the job 
 Work creatively and collaboratively with colleagues across The Reading Agency according to The 

Reading Agency’s values 

 Work with others to ensure that The Reading Agency’s work remains cutting edge 

Person Specification 
 Considerable  relevant working experience 

 Advanced degree in statistics, behavioural or social science or other relevant areas 

 Experience of commissioning and conducting independent research, using a variety of sources 
and tools 

 Understanding of systems and process for analysing data plus awareness of effective research 
tools 



 

Head of publisher relationships – June 2014 

 Outstanding statistical and data analysis skills (e.g. significance testing, regression modelling, 
factor analysis, etc.) 

 Track record of inspiring action based on data-driven insights 

 Experience using SPSS or other statistical packages 

 Knowledge and experience of database environments 

 Track record of working independently  

 Able to deliver results in a highly organized manner 

 Excellent written communication skills 

 Able to work effectively in a  team environment within a matrix organisation 

 Excellent writing, reporting and analytical skills with attention to detail 

 Excellent interpersonal skills 

 Ability to adapt to change within a constantly evolving organization. 

 Understanding and knowledge of new and emerging digital formats for reading 

 Passionate about reading  

 High sense of personal responsibility for The Reading Agency’s work 
 

The Reading Agency is committed to openness and equality of opportunity in every activity, from the way 
we employ staff to the way we deliver services.  It is a central responsibility of board members, managers, 
employees and contractors of The Reading Agency to ensure that every individual with whom we come into 
contact is treated with dignity and respect. 
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